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Key challenges we are tackling

Scam pandemic

$1 Trn Quantum

reported lost to
scams in '23*

---------------------------------------

Data breaches

Malware

2000 2010 2020 2024 2030

Complexity

80%

worry about their online
security

66%

find security complex

61%

of consumers encounter
scams on monthly basis

(F-Secure '24)

*Source: GASA Global Anti-Scam Alliance - Global State of Scams survey 2023, n=49,459 people from 43 countries; Global consumer market survey by F-Secure, Jan 2024, N=7000
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Consumer trust is in free fall

Consumer trust in free fall Consumers looking for a trusted companion

71%

willing to pay for holistic
online scam protection*

/1%
see Insurance companies

are trusted providers of
Internet security

/1%

don’t know who to trust
online

54%

no idea if their devices
are secure

34%
expect home insurance to

include internet security and
insurance for cyber crime

Source: F-Secure consumer market research, January 2024, 7 countries (Brazil, Finland, France, Germany, Sweden, UK and USA), 7000
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Insurance key business drivers

Become more Differentiation with
relevant for your trusted provider
customers positioning

F-Secure market analysis
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Increase
loyalty

Generate new
business
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allyz Cyber - holistic protection combining technology,
service and insurance for digital life

allyz Cyber is a holistic solution providing full peace of mind for customers’ digital life
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Awareness & prevention Diagnostics & consultation Treatment & recovery Silver Service
SECURITY SUITE APP* v
(+VPN OPTIONAL)

EDUCATION, HELP & ADVICE v

7

Premium
insurance

Aallyz_

We enable you to
master challenges -
with allyz Cyber ~

ONLINE REPUTATION & ID THEFT PROTECTION v

IT ASSISTANCE

Your all-in-one plattform

ONLINE SHOPPING PROTECTION v

With allyz, you're enabled to navigate
confidently through the digital world and

otect r digital self with services, tools,
o i @ rrevention benefit ONLINE BANKING & PHISHING PROTECTION v
@ Assistance services DATA LOSS RECOVERY v
. Insurance
* VPN / Safe Browsing & Banking / Password manager / Antivirus / Family protection v') available benefits

target enhancement



A unigue combination of
prevention, insurance and
assistance

What is Allyz Cyber?
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Appealmgto new global
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